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after talking with clients and mobile advertising
firms over the past year, I wasnt surprised to see that, in addition to
its mokile website, &mazon will now offer a more interactive buying
experience. In the new TextBuyIlt program, customers text Amazon
(262966) with the item name, UPC or ISBM code of a product they
want to buy and Amazon replies with product information and prices.

wWhat really caught my eye about Amazon’s new program is the
method used for order completion—a phone call, \While mohbile is all the
buzz, the challenge for direct marketers has been how to translate
that buzz into real sales activity, Amazon’s approach is similar fo one
AlS uses with its mobile marketing parthers and clients, which blends
the ease of the mobile’s “dick to call” with our IWR platform to allow
prospective customers to complete their transaction quickly and easily
via a phone call. (Please note that mobile Click-to-Call is NOT the same
as online CTC.)

Research shows that customers are already using mobile as a way to
respond to ads they see on TV and that number is growing. For certain
age groups, mohbile texting far surpasses traditional phone and e-mail
as the primary method of communication. But when prospective
custaomers try to buy, they are often directed back to the online
wehsite or to a mobile website transferred directly over from an anline
site, with little consideration to the size limitations of the mokile
screen. And almost always, there’s no cear and easy way to buy,

&mazon’s introduction of a phone component to its mobile offering and
feedback we've received indicate that the nascent mobile e-commerce
component is still a work in progress. That's where the direct response
industry can take the lead—bringing clarity and years of acquisition
experience—to help mobile marketing deliver sales, not just buzz, With
higher click-through rates than online and a captive audience, mokile
has great potential to capture customers at the moment they want to
by,
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